
Apparel Stores, Consumer Electronics Stores, Department Stores, Jewelry Stores, Winter Holidays

Arts & Crafts/Hobby Stores, Clothing Stores, Consumer Electronics & Appliance Stores, Cosmetic and 
Beauty Supply Stores, Gift Shops, Furniture Stores, Holiday Retail, Housewares Stores, Sporting Goods 
Retailers, Jewelry Stores

Alcohol, Beauty & Radio Trends, Jewelry/Watches &Radio, VBR – The Valued Business of Retail 

All Retail Sales, Appliance Stores, Book Stores, Consumer Electronic Stores, Department Stores, 
Furniture Stores, Gift, Novelty & Souvenir Stores, Jewelry Stores, Shoe Stores, Sporting Goods Stores

Arts & Crafts/Hobby Stores, Consumer Electronics, Department Stores, Jewelry Stores, Retail Market

Retail (Holiday Shopping) Tools to Use

RAB Creative

Industry: Review all RETAIL categories

Books & Religious Items, Jewelry, Watches & Clocks, Small Appliances, Toys, Games & Hobbies

https://www.rab.com/secure/viewArticle.cfm?id=31162&from=thePitch&cat=Retail
https://www.rab.com/secure/viewArticle-thePitch.cfm?id=21161
https://www.rab.com/secure/viewArticle.cfm?id=30667&from=thePitch&cat=Retail
https://www.rab.com/secure/viewArticle.cfm?id=30884&from=thePitch&cat=Retail
https://www.rab.com/secure/viewArticle.cfm?id=31748&from=thePitch&cat=Retail
https://www.rab.com/secure/viewArticle.cfm?id=31522&from=thePitch&cat=Retail
https://www.rab.com/secure/viewArticle.cfm?id=30137&from=thePitch&cat=Retail
https://www.rab.com/secure/viewArticle.cfm?id=30666&from=thePitch&cat=Retail
https://www.rab.com/secure/viewArticle-thePitch.cfm?id=20984
https://www.rab.com/secure/viewArticle-thePitch.cfm?id=20020
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Information to start conversations and position 
yourself as a true marketing professional

• Insights into lines of business to tie to your 
listening audience

• Who, what, when, why and how consumers take 
action, purchase preferences and more

• Links to trade associations, publications, etc.



Deeper dives into categories

• Includes additional information beyond 
Instant Backgrounds

• Designed to assist in driving sales on a 
local, regional or national level

• Delves into the current statistics, 
challenges and opportunities

Go to market and close the deal

• Includes PowerPoint presentation full of 
ideas sellers highlight the various ways 
that radio can help drive traffic and 
sales.



Consumer and radio listener insights

• Based on recent surveys

• Insights into purchase trends

• Categories to date span holiday 
sales season



Information that answers your 
prospects’ question of when they 
should advertise aka HOT months

• Sales trends for key advertiser 
categories; identifies periods 
within the annual sales cycle 
where clients must advertise

• Based on three-year trends data 
from U.S. Dept of Commerce 
data



Provides guidance on how much 
advertisers should spend

• Sales revenue trends compared to 
advertising spend by category

• Can help justify sales proposal and 
ad campaign costs


